
Name:________________

Promoting Artwork: Context, Context, Context
In promoting your work, you always need to consider your context. Knowing your audi-
ence and understanding the “feel” of a room can make all the difference.

1. Where is the best place to be during an art show at Youth Interactive?
____________________________________________________________
____________________________________________________________
____________________________________________________________

HINT: Stay close to the action: Set up near a popular food stand, near an entrance, or somewhere else guests naturally 
gather. Keep away from distractions: Stay away from fire-breathers, live shows, or animal attractions.

2. How do you know if someone is interested in art, and talk about it?
____________________________________________________________
____________________________________________________________
____________________________________________________________

If you’re part of an exhibition in a gallery or museum, it’s reasonable to as-
sume that the people who approach you are interested in a discussion, even 
an extended one, about your work. The best response is to be open and 
enthusiastic, and to be willing to take the conversation in whatever direction 
the potential buyers are interested in. 

At an art fair people are more likely to stop by briefly, so it’s important not 
to make them feel pressured or uncomfortable. You can try to engage them 
with stories about the pieces on display, and show an interest in what they’re 
doing at the event. 

Are they enjoying themselves? 
How far did they travel to get here? 

These lighter topics of conversation can gently encourage them to stay a 
little longer and engage with the art. Once you’ve got them hooked, then you 
can start incorporating your work and process into the conversation – but 
remember to regularly gauge their interest level and back off if they seem 
uncomfortable or overwhelmed.

During your opening reception, you should be prepared to answer:

Why did you choose to become an artist?
How long have you been an artist?
What inspired the works that are on display in your exhibition?
Do you have a favorite work?
What would you like people to take away from your work?
Who are your artistic influences?

3. How ready are you for the art show at Youth Interactive?
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